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Lab Overview

In this lab, you'll learn how to transform business communications from basic outbound messaging
to sophisticated omnichannel experiences. Through practical examples, you'll create a customer
journey that combines proactive outreach with responsive engagement.

The Story

SecurFinancial is a fictional bank offering a wide range of financial products and services, including
checking accounts, loans, and credit cards.

Objective:

SecurFinancial aims to significantly increase the number of customers using its mobile app to
enhance customer satisfaction and retention. By expanding mobile app usage, the bank hopes to
reduce operational costs, streamline processes, and provide personalized services using data insights.
This strategy will differentiate SecurFinancial from competitors, attract new customers, and reach
underbanked populations, driving growth and improving market position. Ultimately, increasing
mobile app adoption will reinforce SecurFinancial's commitment to innovation and superior
customer experience.

Your Role:

You have been hired by SecurFinancial to help boost mobile app usage. You have been asked to
implement a new onboarding experience with Adobe Journey Optimizer for new customers who
have just opened a checking account.

The journey includes a series of personalized communications, starting with a warm welcome email
or SMS, depending on the customer's communication preferences, as well as a notification on the
website that introduces the customer to the mobile app with a call to action to download and install
the app. Once the app has been installed the customer will receive a push notification incentivizing
them to use the app.

Your challenges:

e SecurFinancial has provided you with brand guidelines, but the email marketing specialists are
currently not available, so you will need to compose a compelling email message.

e You need to make sure that only customers who have not already installed the app are asked to
install it. Anyone who already has the app installed should only receive a general welcome
message.

* You have several approaches for the push message in mind but are not sure which one will be
most efficient. You want to make sure the most effective message is sent.

e You would like to continue the onboarding experience in the mobile app as well, without being
intrusive.
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Prerequisites
e Know your seat number: You can find your seat number on the lab machine's desktop
e You require access to:

o Adobe Journey Optimizer
o SecurFinancial Website
o Summit Lab 535 Cheat Sheet, which has all the text and links to copy and paste.
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https://experience.adobe.com/#/@techmarketingdemos/sname:ajo-summit-lab/journey-optimizer/home
https://dsn.adobe.com/web/hausmann-FTTN?token=eyJhbGciOiJIUzI1NiIsInR5cCI6IkpXVCJ9.eyJpZCI6ImFub255bW91cyIsImVtYWlsIjoiYW5vbnltb3VzQGFkb2JlLmNvbSIsIm5hbWUiOiJBbm9ueW1vdXMiLCJpc1N1cGVyVXNlciI6ZmFsc2UsImlzc3VlciI6ImhhdXNtYW5uIiwicHJvamVjdHMiOnsiaGF1c21hbm4tRlRUTiI6InZpZXcifSwiaWF0IjoxNzQwNzU2NTYxLCJleHAiOjE3NDMzNDg1NjF9.ryOTsqDH9B33436RlIo4AHFxx8aGjNEMqv9FAxLZb9U
https://experienceleague.adobe.com/en/docs/journey-optimizer-learn/tutorials/summit-labs/l535-assets

Lesson 1 - Experience the Journey

Lesson Overview: In this lesson you experience the onboarding journey of a new SecurFinancial
customer.

Exercise 1.1 - Create a checking account

Step 1: Navigate to the SecurFinancial website

Step 2: Select to Allow All cookies in the pop up at the bottom of the home screen

Step 3: Click on Accounts in the top navigation.

By clicking *Allow AII, you agree to the storing of cookies on your device to enhance site navigation, analyze site sage, and assist in our marketing efforts. Cookie Notice

Step 2
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https://dsn.adobe.com/web/hausmann-FTTN?token=eyJhbGciOiJIUzI1NiIsInR5cCI6IkpXVCJ9.eyJpZCI6ImFub255bW91cyIsImVtYWlsIjoiYW5vbnltb3VzQGFkb2JlLmNvbSIsIm5hbWUiOiJBbm9ueW1vdXMiLCJpc1N1cGVyVXNlciI6ZmFsc2UsImlzc3VlciI6ImhhdXNtYW5uIiwicHJvamVjdHMiOnsiaGF1c21hbm4tRlRUTiI6InZpZXcifSwiaWF0IjoxNzQwNTc5MDk5LCJleHAiOjE3NDMxNzEwOTl9.jbd9W93e7CpoptS5Gwl71wwdkRNM3ZPANuHpNDARZSw

Step 4:On the Accounts page, in the Checking Account section, click on the Open account button.

@ Financial Accounts Credit Cards Insurance Loans Sign in

Retirement accounts

Choose what fits you best

Types of accounts
Checking Account Savings Account Retirement
Easy, anytime access. Everyday savings. Account
»  Convenient ways to pay » Tiered savings Long-term savings account
v 24/7 security » Rewarding relationships » Tax advantages
» Smart money management tools v Easy ways to save , Flexible contributions
» Fraud protection » Cash-back deals

» Banking free of maintenance and
transaction fees for personal customers

over the oge of 66

Step 5: On the new-account-step-1 page, populate the form - these fields are required for the lab!
1. Add First Name and Last Name

2. Add your Email address - Make sure to choose an email address that you can access
during the lab!

3. Add your Phone number - Make sure to add the country code in front of your number. For
example for the US and Canada +1234567890!

4. Add your seat number. You can find your seat number on the lab machine’s desktop.
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5. Select your communication preference.
Double check that you have entered an email address or phone number that you have
access to from your phone.

6. Click on Next

@ Financial Accounts Credit Cards Insurance Loans Sign in

First Name * Last Name *

Jane Doe

Email Address *

jane.doe@email.com

Phone Number (include the country code!) *

+1669123456

Seat Number *

999

Communication Preference *

O Email @ SMs

<D

Step 6: Enter data on the new-account-step-2 page:
1. The address details are optional.
2. Select your communication preference: Email or SMS

3. Click on Submit
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Exercise 1.2 - Sign in to your account

Step 1: Click the Sign in now or the Sign in button on the new-account-form-submitted page.

w Financial Accounts Credit Cards Insurance Loans

@ on

Your account has been created

Please check your email/sms to confirm your account.

Step 2: On the sign-in screen, enter the email address you created the account with.

m Financial

Sign in to your account

Password

m Create an account
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Result: You should see a personalized web in-app message appear on your dashboard:

@ Financial Dashboard Accounts Credit Cards Insurance Loans A Jane

Fully digital

Your favori

Hello, Jane

PRIMARY ACCOUNT
Checking (16 1020 1026 0000 1402 046

ock card
BALANCE
y off the card
sl 21920'00 Manage your y with our mobile app!
Discover the SecureFinancial mobile app, designed for effortless banking. Manage accounts, rd settings
transfer funds, and monitor transactions securely, anytime, anywhere. Empower your financial
journey with cutting-edge features at your fingertips.
Latest transactions Download the app now
= :f"::{ffhw Grocery Card Payment -$345
Lo 12K
10K
m ",‘?b,ile BI,I_I Finance Transfer -$95
e 8K
o 6K
m I:' ,‘ e‘r:?;:lll Finance Transfer -$220.40
4K
* ‘C‘I_n‘ejm‘aoﬂ Entertainment Card Payment -$20 " . l l
07/12/202
0
. Jan  Feb  Mar Apr May Jun  Jul Aug Sep  Oct Nov  Dec
= F‘a,":",s ?'hop Grocery Card Payment -$23
M Financial Dashboard Accounts Credit Cards Insurance Loans
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Exercise 1.3 - Install the app

Step 1: Click on the Download the app now button - if you don't see the in-app message, then click
the link here in the workbook.

Step 2: Scan the QR code to install the app.

Step 3: Follow the instructions below to install the app

i0S Android

1. Click on Install 1. Download and install the APP by following the
alert instructions shown here

r “demo-system- ‘q“’, DXDemo
next.s3.amazonaws.co..."
would like to install “DX
Demo”

Do you want to install this app?

Cancel Install

Cancel Install

2. After downloading the app, you might see the
above error when installing it.

@ vy Files

For your security, your phone currently isn't

allowed to install unknown apps from this source.
You can change this in Settings.

Cancel Settings

You must allow installing unknown apps in this
case. Go to Settings > Enable Allow permission

< Install unknown apps

. My Files

Allow permission [ ]

Installing apps from this source may put your phone

and data at risk.

2. Trust Adobe enterprise developer
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https://demo-system-next.s3.amazonaws.com/dxdemo/summit/index.html

After installing the app, you must trust the
Adobe enterprise developer:

Go to Settings > General > VPN &
Device Management.

General

diFidy

iPhone Storage

Background App Refresh

Date & Time
Keyboard
Fonts

Language & Region

Dictionary

VPN & Device Management

Legal & Regulatory

Transfer or Reset iPhone

Select Adobe Systems Inc and Trust
Adobe Systems Inc.

4:11 3¢ QX 56, 4l 92% W

0 @ .s3.amazonaws.com +

Download file again?

Do you want to download app-debug.apk (64.35
MB) again?

Cancel Download again
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VPN & Device Management

Q VPN Not Connected

Adobe Systems Inc.

Not Trusted

You need to restart your phone.

R @ X =: .l 69% &

@ vy Files

For your security, your phone currently isn't

allowed to install unknown apps from this source.
You can change this in Settings.

Cancel Settings
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Result: You should now be able to launch the

4:47 dpy = B R e X = .l 69% &

< Install unknown apps

My Files

150.07.5
Allow permission @

Installing apps from this source may put your phone
and data at risk.

To keep your phone and data safe, turn on Auto
Blocker to prevent the installation of unknown apps
in Settings > Security and privacy > Auto Blocker.

SecurFinancial app on your Phone

o N Al 93%m

Personal

L535 - Scaling orchestration to omnichannel engagement in Adobe Journey Optimizer

Sandra Hausmann, Aditi Dash

12



Step 4: Open the app and on the pop up, select Allow.

“DX Demo"” Would Like to
Send You Notifications

Notifications may include alerts,
sounds, and icon badges. These can
be configured in Settings.

Don't Allow Allow

Step 5: Log in to the app using the email address you created the checking account with. You do not

need to enter a password.

®
- m Financial

janedoe@email.com

assword

Create an account

Be
&
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Exercise 1.4 Check the results of your journey

The web in app notification you saw when you logged into the dashboard is only one touchpoint the
SercurFinancial brand had with you. Depending on the communication preferences you selected on
the account creation form, you either received

....an email - check your spam folder if you don't have the email in your inbox.

£§ External  Welcome to SecureFinancial, : Start Your Financial Journey Today!

inancial Customer Service i i om:
To: TN ohnd @ AN com

(D Retention: Default - 3 Year Mailbox Policy Expires: 02/20/2028.
w Financial

Welcome to SecureFinancial Bank,
John ! Your Financial Journey Begins
Here.

Congratulations on opening your new checking account.
We're excited to support your financial goals every step of
the way.

'\__/' Your Account Benefits
& exptore our range of account features designed for you.

/3 Manage On-the-Go
(- Download our app for easy account management anytime.

O Get Started Today!
@ Access your account and explore exclusive offers.

Download the App

wess QD - -«
©« O

+11833) 737-0826

...or a SMS

sage - SM

Welcome to your new
SecureFinancials checking
account, Jane!

Click here to confirm and
download the app: https://

dsn.adobe.com/web/hausmann-
FTTN/dashboard

You will also receive a push notification as part of the welcome journey.
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Lesson 2 - Create a Welcome Journey

Lesson Overview: In this exercise you start building the welcome journey, based on an existing
journey. You start by defining the entry criteria and then build compose the email message first, using
the Al Content Accelerator.

Exercise 2.1 - Login to Journey Optimizer
If you are already logged in on your machine lab machine continue to Exercise 2.2.

Step 1: Open Adobe Journey Optimizer
Step 2: Log in using the following details:

Email Address: L535+your seat number@adobeeventlab.com

Password: Adobe4Summit!

You can find the details for your login on your lab machine desktop. Use the Adobe ID and the
Password.

Step 3: You are asked to add a mobile number, select Not now.

Result: After logging in, you are on the Journey Optimizer homepage.

16
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https://experience.adobe.com/#/@techmarketingdemos/sname:ajo-summit-lab/journey-optimizer/journeys
https://experience.adobe.com/#/@techmarketingdemos/sname:ajo-summit-lab/journey-optimizer/journeys

Exercise 2.2 - Start building the journey

Step 1: In the left navigation, under Journey Management, click on Journeys. In the search bar, type
in your seat number with three digits (for example “001” for seat number 1, “023" for seat
number 23) and hit return.

Step 2: From the search results, select the journey that is called “your_seat_number-Welcome
Journey” to open the journey canvas.

A Adobe Journey Optimizer Q Search Experience Cloud (38+/)

@ Home Journeys

Vv Journey management

A Y | Qo9 x | 101
I Campaigns |
Fiering by Georal
Name Vv Status v
999-Welcome Journey ® Drdft

Vv Decision Management
B Offers

d'|‘> Components

Result: You should see the journey canvas with the journey template:

= Email

Email

0 Q Mobile app installed - .
Push tok ists ]
New checking ush token exi: ®@——<¢ ¥ push
m——q D ccount opened — @ g PreferredChannel Audience qualification
Condition

Audience qualification

SMs
@ SMS

17
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Step 3: Configure the event that triggers the journey. In our case we will use an audience
qualification event.

1. Inthe journey click on the New checking account opened audience qualification event on the
canvas, to open the details on the right of the canvas.

2. You will see that the Audience field is marked red. Click on the pencils next to the field.

999-Welcome Journey

< Journey ® Droft  Version1(Latest) @ Saved justnow ©
Q Y Event: Audience qualification o) =
S — w Q @
Cancel
v BEnsE W L e ancel m %
= © Reaction 2O
o ‘ New checking account opened ‘
= © Audience qualification Email
O N\
| \
L |
(emai) |
[ \ @ Mobile:
; |
= (& CheckingAccountForm. @ Newchecking o » N / ’>—d Push tol
account opened @ g Preferredchannel - [ Audience Enter
= (& CheckingAccountForm. Audience qualification \
[sms] | O Exit
= & CheckingAccountOpened “\4 ® ms J Namespace % ©
|| Email Emai) v |
Merge Poliy ©
> ORCHESTRATION (3) | Default Timebased |

> ACTIONS(9)

Timeout

3. On the audience selection screen, in the search bar, type in SecurFinancial and then select
SecurFinancial Checking account Opened

Select audience 1seeced | concet | (D)

L New audience

Name Profile Count + Update Time Creation Time.
SecurFinancial Checking Account Opened e 3/3/2025,8:34 AM 2113/2025,4:07 PM
[ SecurFinancial - Not Using Mobile App e o 2/25/2025, 1123 AM 2/25/2025,10:39 AM
O securfinancial - Not Mobile App Users e w 2125120251051 AM 212512025, 9:28 AM
[  securFinancial - Mobile App User e = 2/25/2025,9:02 AM 2/25/2025,9:02 AM
[m} - Interested e o 2/12/2025,318 PM 2/12/2025,318 PM
O  Securfinancial - Interested in loans. o o 2/12/2025,3:18 PM 2/12/2025, 318 PM
[  Securfinancial - Looking for a house e o 2/12/2025,318 PM 2/12/2025,318 PM

4. Click Save

18
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5. Back on the Event details screen, under Behavior, make sure Enter is checked. With this
setting, a profile falls into the journey, when they qualify for the selected audience.

Event: Audience qualification ®
U L e® Cancel
Label @

‘ New checking account opened ‘

Audience * @

SecurFinancial Checking Account X B &
Opened

Behavior * ()

Enter

O Exit

Namespace * (@

‘ Email (Email) v ’

Merge Policy

‘ Default Timebased ‘

6. Click Save, to save the configuration.
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Exercise 2.3 - Compose the email message

Your challenge: SecurFinancial has provided you with some brand guidelines, but the email
marketing specialists are currently not available, so you will need to compose a compelling email
message.

The solution: Use the Al Assistant for content generation to help you compose the email message.

Step 1: Click on the Email action.

: o
la = Emal —
smmJ - -
o :;:::::::::::l“ @—Q o Welcome notification
m—q ] :‘;:::::‘:fed g (] PreferredChannel Audience qualification B
Audience qualification |<M<]
Lo
Result: The action’s detail pane opens on the right
Step 2: Configure the email
Actions: Email
W g e Cancel m

1. Give your action a Label for example
Welcome Message.

Label

‘ Welcome Message ‘

2. You can leave the description field blank. .D
02a724a6-e211-4eb6-8c31-a766e64{8022 L
Category
‘ Marketing v ‘
Email configuration *
‘ SecurFinancial-Email_Marketing v ‘ X

Review Frequency rule for the selected category and
channels.

3. Click the Edit Content button to open the

the conent editor.

20
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Step 3: From the Edit content screen click on Edit Email Body to access the Email Designer

112 - Welcome Journe!
< Joumey ‘ A Aerts(@) | | @ Addlanguages | | fx Add Business Rule ‘ | & create experiment ‘ ‘ [3] simulate content ‘
® Draoft  Versioni(Latest) & Saved afew seconds ago
@ sus Email - Welcome Message | 2 View configuration details | | L3 Content template |
B4 Email - Welcome Message e
‘o Push - Welcome notification From name
SecurFinancial SecurFinancial
From email
secur
Subject line

No email subject line defined

Body
Use the Email Designer for visual editing or uploading HTML

Step 4: Navigate to the Saved Templates tab and click on the template called
SecurFinancial - Template-vi. The template defines the layout of your email.

Create your email Cancel

Design from scratch Code your own Import HTML
Getthe full access to the P HTML skils ey be lmited n this mode. et your email quickly ready. Visual editor functionalities will be imited n this mode.

Select design template ©®

Q sontby Lastmodified v
Sapletenps
Name Date created Last modified
( Scuianal- Templesn E— E—— )
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Step 5: Click the Use this template button.

Select design template -’

SecurFinancial - Template-vi

M Financial

e

2 ‘gﬂ'?'-.
R E | R AT

Welcome to SecurFinancial

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna.

* Stay in contact with us
Lorem ipsum dolor sit amet, consectetur adipiscing elit.

/ ; Track your goals
(( v Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Result: You are now in the Message Designer. Use the Al assistant to generate the email content.

Step 6: Click on the two stars on the far right, to open the Al assistant.

| 100% v | E 0 ‘ T ‘@‘ ‘ Simulate Content H‘D‘| ‘ =D MG ‘

Body ==

*
M Finandal Settings  Styles

Preheader (D

=

22
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When you open the Al Assistant for to first time, you need to accept the Adobe
Experience Cloud Generative Al User Guidelines and Beta Agreement before you can use the
feature.

Step 7: Scroll down to the bottom, of the text and click on agree.

Welcome!

As you get started, here are a few important things to know. By clicking "Accept,” you agree to the
Adobe i Cloud ive Al User Guidelines and Beta Agr below.

Adobe Experit Cloud ive Al User Guidelil
Last Updated: August 23,2024

These ive Al User Guidelines ("Guidelis ') govern your use of Adobe's
Experience Cloud generative Al features. These Guidelines supplement any additional
terms that you have previously agreed to with respect to your use of Adobe’s products
and services. If you are a user under your employer's license, those terms apply as well.

These Guidelines have two goals: to maintain the high quality of content generated
using Adobe's products and services, and to keep the products and services accessible to
our users in an engaging and trustworthy way that fosters creativity and productivity.

1. No AI/ML Training

When using our generative Al features, you agree you will use them only for your
creative, marketing, and productivity work product and not to train artificial intelligence
or machine learning models.

This means you must not, and must not allow third parties to, use any content, data,
output or other information received or derived from any generative Al features,
including any Firefly outputs, to directly or indirectly create, train, test, or otherwise

Decline

Result: The Al Assistant pane opens on the right side.

Step 8: Click the Acknowledge button in the disclaimer pop up

Al Assistant in AJO

Al Assistant is currently supported in
English only. Non-English inputs may
produce inconsistent or erroneous results.
Issues arising from non-English responses
will not be addressed or improved at the
present time. Learn more.

Acknowledge
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Step 12: Let's generate some content:

1. Copy and paste this prompt, or add your own:
“Generate a welcome email for new SecurFinancial
customers who just opened a new checking account. Add

a call to action to install the SecurFinancial mobile app.”

2. Toggle the Subject line slider to the right to have the Al
Assistant generate the subject line as well as the content.

3. Click on Text settings an choose you preferred
Communication strategy and Tone from the dropdowns.

4. Click on Generate

Result: Two variations are generated.

Al Assistant

Generate Email

\...l
Settings ®
Prompt *
Generate a welcome email for new ‘ ‘

SecurFinancial customers who just

opened a new savings account. Add
a call to action to install the

W

@D Subjectline O  Preheader

Text settings
None

T

Al Assistant

Generate Email

& Text settings

Communication strategy

‘ None v

Language ©®

‘ English v

Tone

‘ None v

7" Generate ®

Al generated responses may be inaccurate. Please
evaluate outputs for accuracy and appropriateness to
your use case. See the Adobe GenAl User Guidelines.
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Step 11: Select a variation - your variation will look different to the screenshot in the workbook!

1. Click on the Preview button of one of the generated variations.

2. Review the two variations and select the one you prefer, you will modify it in the next

Variations

Variation 1

‘ v/ Apply

[Q Preview ’

step. If you want to have the Al make changes, you can change the settings or the prompt

on the left side of the page and generate new variations.
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3. Review the variations - you can modify your input in the Setting section and generate
new variations.

4. Select one of the variations and click the Select button to apply the variation to your
email.

Generate Email O  Enable experimentation Cancel l@

( Subject line: Original
Settings ©
g ‘ Welcome to SecurFinancial: Start Your Savings Journey Today! ‘ ‘ L ‘
Prompt %
Generate a welcome email for new ‘ ‘ =
SecurFinancial customers who just
Variations

opened a new savings account.
Add a call to action to install the
SecurFinancial mobile app

Describe what you'd like to generate.

@D Subjectline Q  Preheader

T Text settings >
Tone and Communication strategy

VB

= Image settings >
None
Brand assets
>
Fa None

Welcome to SecurFinancial

\ j Congratulations on opening your new savings account! We're

here to support yoiir finanrial inurnav with smart solutions

evaluate outputs for accuracy and appropriateness to a Q Refine I/_'7 Q Igj
your use case. See the Adobe GenAl User Guidelines

5. Back on the email designer page, click save

6. You are prompted to upload the image to Asset Essentials, click Next on the modal

Upload image

Your image will be directly uploaded to Asset Essentials

lad

variation-1740446983283 jpg
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7. Click Import on the next screen

8. Double click on the SecurFinancial folder

9. Click on Import

Result: The images are uploaded to Asset Essentials and are available to be re-used.

Step 12: Manually modify the email

1. Click on the on the right side of the screen to manually edit the content.

B0

Now you can modify your email. Let's change the image :

1. Click on the hero image and select the image icon.
2. Click on Select an asset

S g FIglLial

&y <> g L]

Source

blob:https://acrites-ui-iframe.exp... X

g Select an asset £» mport media

Image title

Alt text

A welcoming image of a person usin... ]
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3. On the next screen, double click on the SecurFinancial folder and select an image.

4. Click on the Select button to apply it to your email.

=

All Assets > SecureFinancial Manage assets €% Upload
Y | Q

21 Sortby Name v HY

% @ Financial

45cc7acd-e421-4299-b504-068320bbagSs...  Sdeadd73-7d2b-43be-baea-lebgea3esd...  Online banking app-0lpng qr-codepng SecureFinancial-logo.png
JPEG ® NoStatus JpeG ® NoStatus pNG ® NoStotus pNG ® NoStatus pNG ® NoStatus

You can make changes to any of the elements on the page.
Step 13: Once you are done, click Save

Step 14: Click the arrow on the top left of the page on this and the next page, to return to the
journey.

Email i
Welcor
Components
@ [ q-

Structures [}

s~ | B[]0 [ smieconn ][] [~ v | (2D
ncial - Get Started with Our Mobile App Today! ‘ ‘ ‘ ‘ 4‘ ‘7‘
By » Button

T m 2

Settings ~ Styles

“ o

DISPLAY OPTIONS

§ e 1 column

Bonus Exercise:
Click on the Ai assistant icon to activate the Al Assistant again.

1. Click on the hero image -> the Ai Assistant generated new images which you can apply

2. Play around with the different options. For example, change the prompt or toggle the
Reference style button to the right.

3. Click on a text element, you can now generate content just for the text you marked
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Lesson 3 Dynamic Content

Your challenge: You need to make sure that only customers who have not already installed the app
are asked to install it. Anyone who already has the app installed should only receive a general
welcome message. You do not want to make the journey flow more complex.

The Solution: Dynamic content allows you to adapt the content of your messages based

on conditional rules that can be made up of profile attributes, contextual events or audiences. In this
exercise you will apply it as an example, but it can be applied across all channels.

Exercise 3.1 - Apply dynamic content to the SMS message

Step 1: Open the SMS action from the Journey Template (“your_seat_number-Welcome Journey”).

@ Mobile app installed -

Push token exists @—d » Welcome notification
[ s S} O ccount openned ————@ - PreferredChannel Audience quakfication e
Condition
A ualification —@

Step 2: Click on “Edit Content”.

Actions: SMS

w aQ @

W L © Cancel m
Label

Welcome Message .
Description

Email
D
2ca0ab21-4baa-40c7-9ba2-77b1e39d10df '
Category
‘ Marketing v ‘

SMS SMS configuration *

SMs
‘ SecurFinancial-SMS v ‘ X
‘/ Edit content ‘
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Step 3: Click on the personalization icon under “Compose Message” section to open the
personalization editor screen.

SMS - Welcome SMS C4 Content template
Compose g o
Message 7
L) R Jadd text message »
< Q
MMS fo)
P — Enhance your message content with a media (image, file..) or add a message

subject by sending it as a MMS message

Step 4: Once the screen opens, click on “Conditions” in the left navigation to view or create
conditional rules for the content.

Message
& Profile attributes Profile attributes L 1 Welcome to SecurFinar
‘."i Audiences { Q
{*] Offer decisions
i >
[__'} Contextual attributes D —experience +
fx Helper functions D _repo + >
X Favorites _techmarketingdemos + >
L conditions ‘ Billing Address + >

=) Fragments
]BillingAddress Phone + >

consentPolicieslDMap +
}consentPoliciesResultMap + >

D Consents and Preferences 4+ >
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Step 5: Click on “Create new” to create a condition from scratch.

Message Cancel m

& profile attributes Conditions 1 Welcome to SecurFinancial

€S Audiences ‘ Q

ix i Offer decisions
m Contextual attributes

fx Helper functions

* Favorites

-ﬁ Conditions

B Fragments :

I

There are no conditions
saved yet

Create new

Step 6: Once the condition builder screen loads:
1. Search for “Push token" in the search bar under profile.
2. Drag the Push token profile attribute to the condition builder on the right.
3. Select the exists function from the drop down.

4, Click on Insert.
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4.

Create condition Cancel C)

Profile Contextual Audiences 1 Profile -
‘ Q_ push token x ‘
Include v
BROWSE CONTEXTUAL
= Push Token @ 2 i Include v E/Push details ') where:
dividual Profile » Push detalls 3 Po )
il Push Notification Tokens > = Push Token (1) equals v [+] X
ensitive
equals
starts with
Add attribute or audience
ends with
Add attribute or audience contains

sk

does not equal
does not start with
does not end with
does not contain

does not exist

Step 7: Remove everything from the code editor at this point and add the following code in the text
box (select all) and paste in the code editor:

{%#if select _Push_details1 from profile.pushNotificationDetails where
_Push_detailsi.token.isNotNull() %}

Welcome to your new SecurFinancial checking account! Discover the
SecurFinancial mobile app, designed for effortless banking. Manage accounts,
transfer funds, and monitor transactions securely, anytime, anywhere. Open the

app
{%else%}

Welcome to your new SecurFinancial checking account! Discover the
SecurFinancial mobile app, designed for effortless banking. Manage accounts,
transfer funds, and monitor transactions securely, anytime, anywhere. Click here
to install the app: https://demo-system-
next.s3.amazonaws.com/dxdemo/summit/indexhtml

{%/if%}
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Message Cancel m

& Profile attributes Profile attributes o 1 {%#if select _Push_detailsl from profile.pushNotificationDetails where
>, . _Push_detailsl.token.isNotNull() %}
€ Audiences ‘ Q ‘ 2
Offer decisions 3 Welcome to your new SecurFinancial checking account! Discover the SecureFinancial

F X mobile app, designed for effortless banking. Manage accounts, transfer funds, and
| _experience + >

[N Contextual attributes monitor transactions securely, anytime, anywhere. Open the app

E Helper functions ‘JEPO + > {%else%s}

~ o u s

K Favorites | _techmarketingdemos + > Welcome to your new SecurFinancial checking account! Discover the SecureFinancial
mobile app, designed for effortless banking. Manage accounts, transfer funds, and
<L Conditions ‘ Billing Address + > monitor transactions securely, anytime, anywhere. Click here to install the app:

=N o https://demo-system-next.s3.amazonaws.com/dxdemo/summit/index.html
ragments

Billing Address Phone + > 8

©

{2/ 1f%}|

consentPoliciesDMap +

consentPoliciesResultMap 4+ >

-
.
Step 8: Click on Save.
Message Cancel

A Profile attributes Profile attributes o 1 {%#if select _Push_detailsl from profile.pushNotificationDetails where _Push_detailsl.token.isNotNull() %}

>, " 2
& Audiences ‘ Q ‘ 3 Welcome to your new SecurFinancial checking account! Discover the SecureFinancial mobile app, designed for
Offer decisions effortless banking. Manage accounts, transfer funds, and monitor transactions securely, anytime, anywhere.

Open the a)
. _experience + > P PR
[® contextual attributes —J 4
5 {%else%}

# Helper functions | _repo + > 6
7 Welcome to your new SecurFinancial checking account! Discover the SecureFinancial mobile app, designed for
Y Favorites || techmarketingdemos + > effortless banking. Manage accounts, transfer funds, and monitor transactions securely, anytime, anywhere.

Click here to install the app: https://d ystem-next.s3 .com/dxdemo/summit/index.html
L Conditions Billing Address + > 8
— 9 {%/if%}
B Fragments
| Billing Address Phone + > 10

Step 9: Use the back button to go back to main screen.

999 Welcome Journey

® Draft Version1(Latest) & Saved afew seconds ago

% sws SMS
4 Email

‘0 Push - Welcome notification

9:4

m e o
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Step 10: Then Click on Save again. And now you have added dynamic content to the SMS.

Actions: SMS
] B Q @
M L © Cancel
Label
Welcome Message -
. Description
Email ) )
ID
2ca0ab21-4baa-40c7-9ba2-77b1e39d10df L
Category
‘ Marketing v ‘
SMS SMS configuration *
SMS ( |
‘ SecurFinancial-SMS v ’ X

’ # Edit content
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Lesson 4 - Content Experimentation

Your challenge: You have several approaches for the push message in mind but are not sure which
one will be most efficient. You want to make sure the most effective message is sent.

The Solution: Content experiments allow you to optimize content for the actions in your journey.
Through content experimentation, you can expose a given variation of a message to a group of
randomly selected users and another variation/treatment to a different set of randomly selected
users. After sending the message, you can then measure the outcome metrics you are interested in. In
this lesson, you will apply content experimentation to the push message.

Exercise 4.1 - Create a content experiment

Step 1: From the journey canvas, click on the Push message action.

o

Email

& Email
Emaﬂ]
Mobile app installed - i .
° o Push token exists o Welcome notification
New checking » el
m—q D ccount opened — @ g PreferredChannel Audience qualification
Conditi

Audience qualification onditen

SMs

SMs
@ SMs

Step 2: Click Edit Content on the Actions detail pain on the right, to open the content editor.
Step 3: Click on the Create experiment button on the top right of the page.

‘ A Alerts (1) ‘ ‘ @ Add languages |‘ [3] simulate content ‘

‘ [/ Contenttemplate |

iOS  Android n

7‘.

Compose Message

Result: You are on the page titles Create experiment — Push Welcome notification.
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Step 4: In the Details section, select Clicks (AJO) from the Success metric dropdown.

After experiment is created, you can start designing the content for your treatments. If you already created
content for this campaign, the content will apply to the first treatment.

Details

Success metric @

{ Clicks (AJO) v

Step 5: Toggle the Distribute evenly button to the right. To split the traffic evenly between all
treatments.

Step 6: Click the Add Treatment button to add a second treatment.

W Treatment A v ‘ w ’ ‘ 90.00% B"

o{ + Add treatment ].

Step 7: Click the Create button on the top right

Result: The treatments are shown on the left of the Push editor page.

e 1 A Alerts (a) 1 { [ 7% Add Business Rule ‘ \ Lo Experiment settings ] | [3] simulate cont
® Draft Version1(Latest) & Saved afew seconds ago
F] Hide panel Push Notification [/ Content temple
(. ) ) )
Treatments ab i0S  Android

v [ Treatment A Compose Message
‘o Push Notification Q  Silent Notification @

v M Treatment B

941 Er— 7A@

B Push Notification

Monday, June 3
\ J sty
1 Welcome to SecurFinancial ws | Discover endless possibilities with our app! Uncover ... v I 7 ‘ =
Discover endless possibilities with our app!
Uncover nearby ATMs, explore new
features, and empower your financial
journey. Open the app now and start On click behavior
making the most of what's right at your
fingertips! Body click behavior
Open app 7
Add media

The iOS version allows you to use an Image, Video or a GIF that will be
displayed within your notification

Add media

https:// | @ ‘ 8 Add media

W, Expand view Buttons

i0S catezorv (D)
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Exercise 4.2 - Configure the treatments

Treatment A is the initial message. Modify treatment B.

Step 1: Click on the Push notification beneath Treatment B

B Hide panel Push Notification [/ Contenttel

Treatments + i0S  Android

v W Treatment A Compose Message

B9 Push Notification QO  Ssilent Notification @

v M Treatment B Title

‘o Push Notification . \ Welcome to SecurFinancial v ‘
Monday, June 3

Body

B
B

Welcome to SecurFinancial now
Did you know you can find an ATM near in
the SecurFinancial app? Try it now!

\ Did you know you can find an ATM near in the Secur... v/

B
B

On click behavior

Body click behavior
Deeplink v’ \dxdemo:/latm v Ve
Add media

The iOS version allows you to use an Image, Video or a GIF that will be
displayed within your notification

Add media

https:// ] @I [ leg Add media

W, Expand view Buttons

Step 2: On theright pane, add a Title
“Welcome to SecurFinancial”
Step 3: Add the following text:
“Did you know you can find an ATM near in the SecurFinancial app? Try it now!”

Step 4: : Let's add some personalization to the message title:

1. Click on the personalization icon next to the title field:

iOS  Android

Compose Message

QO  Ssilent Notification @

Title

{ Welcome to SecurFinancial v ]

Body
l Did you know you can find an ATM near in the Secur... v/ ’ 7 E
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2. In the personalization editor, in the Profile attributes, search for First Name

3. Click the plus next to the Profile>Person>Fullname attribute to add it to the text.

4. Add a comma before the personalization field.

Title

& Profile attributes
f:;‘ Audiences

ix: Offer decisions

rﬂ Contextual attributes

fx Helper functions

K Favorites
'C: Conditions

=) Fragments

«

Profile attributes

‘ Q_ First Name

First name

+

..utes > subscriptions > Subscriber > Full name

First name

Profile attributes > Person > Full name

First name

urance > lifelnsurancePersoninfo > Fi

5. Once you are done, click Save.
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3

+

ull name

5.

1[Welcome to SecurFinancial,
{{profile.person.name.firstName}}!

Mode:

HTML v ‘ Single-line mode: On Line1,

Character 62

’ B Validate ‘ ‘ & save as Fragment
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Step 5: Change the on click behavior to open on the ATM page. On both the iOS and the Android, in
the On click behavior section:

1. From the Body click behavior drop down, select Deeplink
2. Copy and paste this link: dxdemo://atm into field next to the dropdown.

iOS  Android

Compose Message

QO  Silent Notification @

Title

‘ Welcome to SecurFinancial, {{profile.person.namefir... v ‘ ‘7 ‘ | = ‘

Body

‘ Did you know you can find an ATM near in the Secur... v ‘ ‘ 7 ‘ ‘ = ‘

On click behavior

Body click behavior

‘ Deeplink v ’ ‘ dxdemo://atm v HZ‘ |E‘

Result: Your content experiment is ready.

Step 6: Return to the Journey canvas and save your journey.

Bonus Exercise
You can create another treatment based on the initial email:

Click on the three dots next to Treatment A and select Duplicate.

Treatments +

v [ Treatment A

Lo Push Notification

Rename
v M Treatment B Duplicate
‘o Push Notification Delete

=> Modify the content using the Al assistant to create the content of a treatment.
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Lesson 5 - Test your Journey

Testing the journey before publishing is a critical step. This helps the practitioner to see if the journey
logic is set up as intended.

Exercise 5.1 - Test your welcome journey

Step 1: To activate the test mode, click the Test mode button, located in the top right corner of the

welcome journey.

199-Welcome Journey
€ Journey ® Droft  Versioni(Latest) @ Saved justnow o Manage access Publish 0]
Q Y a a &3

v EVENTS(8
= © Reaction

= © Audience qualification
Welcome Message
9=

Mobile app installed -
; | \ (]
= 3 CheckingAccountForm... New checking / e

B ¢ © comopend  @———q g Peferedchomnel J ‘

= (@ CheckingAccountForm. ence qualfication

= (3 CheckingAccountOpened

Step 2: Once the Test mode is activated you will see a section on the left side of screen that will
allow you to change parameters for the test mode.

199-Welcome Journey ¢

Journey ® Draft(Test)  Version1(Latest) @ Saved just now

e N
Test mode
This mode allows you to run a test
of your journey and identify issues
using test profiles.

Event

Configure and trigger events. As a
reminder, only test profiles can
enter the journey.

Trigger an event

Results

s New checking
See in the logs the state and the m @ account opened
path of test profiles in the journey. Audience qualfication

Detect also potential errors.

Show log
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Step 3: Click on the Trigger an event button to configure and send events to the journey.

Event

Configure and trigger events. As a
reminder, only test profiles can
enter the journey.

Trigger an event

Step 4: When the Event Configuration screen opens, you will see the Event configuration screen
open with option to provide profile identifiers for both Audience Qualification nodes.

Event configuration ®

Q Audience qualification1 - Mobile app installed - Push token exists v Code view

Audience qualification - New checking account opened

Audience qualification1 - Mobile app installed - Push token v

exists ®

PROFILE IDENTIFIER

cancel @
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Step 5: Select the first one, in this case Audience Qualification - New checking account opened
and provide the email id with which you opened the account in first exercise and click on
Send.

Event configuration ®

Q Audience qualification - New checking account opened v Code view

Profile identifier
PROFILE IDENTIFIER . :
jane.doe@gmail.com ®

Step 6: You should see an “Event was sent successfully” message and the connectors turn green to
show the profile is progressing in the journey.

Step 7: When the line reaches the email/SMS node, check your inbox or phone for the message
based on your selected preference. If you had SMS as a preference, then you will receive a
message to open the app.
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Step 8: Click on Trigger an event again and in Event configuration provide the email for the second
Audience Qualification node and click on Send.

Event configuration ®

Q Audience qualification1 - Mobile app installed - Push token exists v Code view

Profile identifier

PROFILE IDENTIFIER - :
jane.doe@gmail.com ®

Result: As the line progresses, you will receive a push notification.
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Lesson 6 - Content Cards

Your challenge: You would like to continue the onboarding experience in the mobile app as well,
without being intrusive.

The solution: Content cards are a messaging feature in Adobe Journey Optimizer that delivers

personalized and engaging content directly within mobile apps and websites. Unlike traditional push

notifications, Content Cards integrate seamlessly into the user interface, offering persistent, non-
intrusive updates that enhance user interaction and experience.

In this lesson you create a content card in the mobile app as part of the customers welcome
experience.

Exercise 6.1 - Set up content card in a campaign
Step1:  Go to Campaigns in left navigation bar of Adobe Journey Optimizer.

Step2:  Click on “Create Campaigns”.

ST X
2
Mof1a
e

Step3:  Click on “Scheduled-Marketing" campaign type and then click on Create.
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Step4:  Fill in the details in the campaign form:

1 Properties * Required

1. Provide the name of the campaign (or

Name %

Choose your OWI’I) - "Welcome Welcome Content Card Campaign - 999 ‘

Content Card Campaign - your seat
number.”

Add description

Access management labels @

No labels selected

2. Select “Content Cards” from Actions
menu and disable the toggle for o o
“Enable additional delivery rules” -
Actions
3. Select “SecurFinancial-Content-Card-  2%3 5 —
In-App” from Content card - (o) (W
configuration Content ard 2025020711523

Content card configuration %

SecurFinancial-Content-Card-In-App v| e

Select or create new configuration

4. Under Audience section, click on

Select Audience and choose audience OF Enableaddiional delvry rtes
with name “Seat Number <your seat
num ber> n Audience
: 4
I Campaign will be activated for Seat Number 999 B Replace audience
Identity type @
5. Then click on “Edit content”. gD v]
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Step 5:  After clicking on “Edit Content”, the content editor will open

1. Under Title you can paste the following text or
choose your own:

“Welcome to SecurFinancial!”

2. Under Body you can paste the following text or
choose your own:

“Thank you for downloading the app. You can find
ATMs, track your spending and more. All within the

n

app. 3
3. Under Media URL provide this link for the logo:

https://demo-system- 485
next.s3.amazonaws.com/assets/securfinancial/home-

loan.jpg
4. Click on Add Button.

5. Under Button Title paste the text “Find ATMs".

6. Under Target URL under On Click behavior,
please provide this URL:

dxdemo://atm

Step 6: Click on back arrow and go back to main form.

Close Button

Style

None v

Content

Title

Welcome to SecurFinancial!

v

7',

Body

Thank you for downloading the app. You can find ATMs, track y... v

>

Media

Media URL

https://d: ystem-next.s3.

com/assets/securfinanci...

3]

Alternative Text

Buttons

h

Button Title

Find ATMs

Interact Event Target

0 Add Button

On Click behavior

Target URL

dxdemo://atm

Welcome Content Card Campaign - 199

Campaign @ Draft @ Saved 7 minutes ago
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Step 7: Click on Review to activate.

sl Manage access Review to activate

Properties % Required

Name *

Welcome Content Card Campaign - 199

Description

Add description...

Step 8: Click on Activate.

o Manage access (3] simulate content Duplicate

Properties V4

Step 9: Now the campaign is activating. Wait for the campaign status to Live.

Step 10: Once the campaign is Live, go to the app — make sure you are logged in with the email
id with which you have created the account.

L535 - Scaling orchestration to omnichannel engagement in Adobe Journey Optimizer
Sandra Hausmann, Aditi Dash

47



Result: Now when you go the Home page of the app, you see the content card activated.
You might have to refresh the page, by swiping down!

| — |
; @ Financial

Welcome to SecurFinancial!

[Thank you for downloading the app. You can find ATMs, track your
spending and more. All within the app

Find ATMs

Hello,
Primary account
481234 5678 0000 8765 43219999
Balance

12,920.00 USD

Account details

Latest transactions
@ Farmer's Shop
B 1oy ot 11:43 PM
m Moblle?i!l

A O Lo = [ e’ J

Congratulations, you have completed all exercises!

See the Additional Resources section for video tutorials on the topics we covered in this lab.
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Additional Resources

Videos tutorials available on Experience League:

Step 9: Introduction to building a journey

Step 10:Create content with the Email Designer

Step 11: Create content using the Al Assistant for content generation

Step 12: Configure content experiments for emails

Step 13: Create content cards

Step 14:Push notifications - Overview

Step 15: Configure, author, and deliver SMS messages

Thank You!

Thank you for participating! Please rate this lab in the Summit 2025 mobile app survey!
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https://experienceleague.adobe.com/en/docs/journey-optimizer-learn/tutorials/create-journeys/introduction-to-building-a-journey
https://experienceleague.adobe.com/en/docs/journey-optimizer-learn/tutorials/channels/email-channel/create-content-with-the-email-designer
https://experienceleague.adobe.com/en/docs/journey-optimizer-learn/tutorials/content-management/content-accelerator/create-content-using-the-ai-assistant-content-accelerator
https://experienceleague.adobe.com/en/docs/journey-optimizer-learn/tutorials/channels/email-channel/content-experiments-for-emails
https://experienceleague.adobe.com/en/docs/journey-optimizer-learn/tutorials/channels/content-cards/create-content-cards
https://experienceleague.adobe.com/en/docs/journey-optimizer-learn/tutorials/channels/push-channel/push-notifications-overview
https://experienceleague.adobe.com/en/docs/journey-optimizer-learn/tutorials/channels/sms-channel/author-sms-messages

