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AEM is Critical to the Experience Business

Adobe EXperience Manager enables organizations to deliver a connected and compelling digital
experience across the customer journey. This increases engagement and drives demand across online

to phy5|cal interactions.
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Digital foundation for digital
marketing & experiences that

spans across organization silos.
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Collaborative and smart system
for content marketing
& velocity.
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Connected experience
to break down screen
& device silos.

A

Adobe



‘Content is the Fuel of the Digital Experiences

: .‘-._Adobe_Experience Manager 6.3 can now deliver compelling digital experiénces beyond owned,
earned and paid properties —web, mobile, loT - at scale needed to fuel the Experience Business
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.Adobe Expenence Manager - Flwd Experiences

Smart Content Serwces powered by Adobe Sense|
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Experlences s

Consumers

1. Source & curate 2. Omnichannel content management 3. Context/channel specific

the best content | & delivery optimization authoring & management
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Why Headless
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Typical Headless Scenarios

= Delivery of raw content in native mobile apps
= Delivery of raw content to web sites powered by Single Page App (SPA) framework

= Deliver raw content to third-party server applications (web, desktop, mobile)

- Content delivered to Point of Sale and other store experiences where AEM doesn't own the glass (magic
mirrors, virtual windows, etc)

- Content delivered to offsite digital experiences: affiliates networks, partners, marketplaces, social networks,
etc.

- Connected cars

- Targeted content fragments delivered to loT (smart cities, smart homes, fleet updates, etc)

- Content delivered to wearables

- Content delivered to call center agents (Genesys, SugarCRM, SF.com, etc)
Emerging experiences: chatbots (WeChat), gaming platforms (Xbox Mall)
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Why Customers Want Headless

= Omnichannel Demands
Increasing number of channels / end points, including loT

Increasing number of technologies to support and maintain

=  Front-end Challenges
Highly customized presentation/delivery needs (M&E industry, for example)

More control over front-end via JavaScript frameworks (Angular JS, React JS, etc.)

Less specialized training and lower learning curve

- IT Challenges
Desire to decrease number of servers / environments (especially, on the delivery side)

Drive towards micro-services architecture
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How AEM Supports Headless
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Meeting the Omnichannel Demands

Experience Manager helps companies meet omnichannel demands by leveraging a decoupled
architecture that separates:

Core content Context-specific Content & experience
management that is presentation delivery optimization
channel and authoring and
presentation management
agnostic
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AEM Can Act As:
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A headless
CMS
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A hybrid of
headless/headed
where AEM as
centerpiece feeds
some runtimes and

manages others
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How AEM Supports Breadth of Headless Use Cases




Fluid Experiences

op’umally deliver experiences across a wide range
of touch points and formats
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DIGITAL MOBILE =~ SCREENS - OFF-SITE - FIELD SALES CHAT & "WEARABLES 10T ANYWHERE
& NATIVE | i DIGITAL , * g VOICE - COMMERCE

Multi-screen or Multi-Channel Adaptable Independent of
No screen Form Factor
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Fluid Experiences: The Foundation for Hybrid Delivery

Content Fragments Experience Fragments Content Services

Design, create, curate and A group of components with A lightweight, read-only
use page-independent layout that can live way for accessing
editorial text content with independently content (e.g. JSON) from
embedded or associated AEM to deliver to any
media. channel
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Fluid Experiences: Content Services
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Hybrid Flow in AEM

Happy hour JSON  =eeeeeeeeeee >

Happy Hour
Mobile Variant
Happy Hour
Screens Variant
~ MobileApp Channel
Welcome to
V Hotels —
__
Happy Hour (XF) R e
Don't Wind
up Hangry
Etc...
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Airport Drop-Off
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Explore Paris

Get your
Brunch On

Happy Hour (XF)

Happy Hour

Come back again for $6
cocktails from 4-6 p.m. at the
hotel bar

Download the V Hotels app now!
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