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Tag Management – a Foundation of the Digital Marketing Ecosystem 
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Tag deployments without central Tag Management 
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Tag Management 

5 

Company Website 

Digital Marketing Applications 

Marketing Cloud 

Third Party 

Partners 

Other 



© 2014 Adobe Systems Incorporated.  All Rights Reserved.  Adobe Confidential. 

Benefits 

Improve Performance 
 Increased site performance 
 Creates organizational efficiencies 
 
Better Marketing 
 Faster implementations - agility 
 Enables better use of digital marketing tools 
 Control 
 
Increase ROI 
 Reduces cost 
 Increases conversions 
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Architecture – How Dynamic Tag Management Works 

Key Architecture Advantages 

1. Self-contained library  
2. Ultra-small library size 
3. Fewer server calls 
4. Hosting flexibility 
5. Data security & privacy 

Dynamic Tag Management Architecture 
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Help 

 AEM Documentation: http://docs.adobe.com/docs/en/aem/6-0/administer/integration/marketing-
cloud/dtm.html 

 DTM Help: https://marketing.adobe.com/resources/help/en_US/dtm/ 

 Request access to DTM: https://dtm.adobe.com/request_access 
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