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Adobe brings it all together: Social marketing technology value chain

O
Add communities to your site.

Engage on social networks.

Media Optimizer
Communities

() Adobe Social

|
———

Reach new audiences through social. Unified

e o o o o o o o o o o e e e e e o

Comprehensive View

of Customer
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AEM Communities @Adobe

Forums

http://help-forums.adobe.com

Groups

http://communities.adobe.com
Blogs
http://blogs.adobe.com

Al Adobe Communities Privacy | Sign in or Register
Aot

Find A Community Em P

HOME FIND A COMMUNITY

D aem L 2 o & @

Results [25)

LEADERS \EM PROFESSIONALS
HGUAL SI1G

LEARNERS = i
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Forums

L‘!

Adobe Marketing Cloud Community

‘Weloomse to the community for the Adobe Marketing Clouwd. it's your place to leam about our suite of digital experience solutions, talk with other customers, exchange exampdes, share experiences
and get help from the Adobe experts.

Mcet the teaen behind the Marketing Cloud community, or ieam mare about the community.

Select 3 community.

Adobe Analytics Adabo Manage Adabe g Cloud Adabe Media Optimizer Adabe Sacial Adabe Target

Trending

JIGITAL MARKETING BLOC

ADVERTSING

Show me the ROL: The
Balancing Act of Organic and
Paid Social

Social networks have a wealth of dats about the users

argeting is onk
that influences successful social ROL Led's look at some of

who see your ad, But audies

the other levers, and examine best practices.

B2 30 Shares / Manica Lay | 1 how ago B2 32 Shares | Simeon Motris 11 hour age



http://help-forums.adobe.com
http://communities.adobe.com

Community projects can be overwhelming.
Consuming time and engineering effort

All I want is a simple forum...

| need something right now...

I just want 1t to be easy..

We simplified the process
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So let’s build a community!

But first, who is going to be building and using the community site?

Builders...
Y
Rebekah - Community Andrew - Content (Brand)
Administrator Manager
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So let’s build a community!

Members...

Aaron - Community
Manager
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Weston - Community
Member

Alison — Community
User
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Rome was not built in

day...




Create sites via a wizard-driven template-based approach

Rebekah - Community
Administrator
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Builds and Maintains a library of
templates for site and groups
Configures the site and group
templates

Selects the site theme and branding
Configures site security options
Moderates the community members
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Assemble: Community Sites Templates and Community Groups Templates

Library of site templates
Library of group templates
Configure your own site templates

Configure your own group templates

©) Adobe Marketing Cloud < Communities - Sites Cancel Site Editor Save

< Administration Search Timeline Enter Selection Create Group Template SBE List Layout
dministratio I 3ASIC INFO THUMBNAIL STRUCTURE

Site Templates

Community Functions Library

Group Templates : - ;

Community Site template Builder
Drag and Drop to the Builder to add Community Functions
Community Functions Conversational Group Order the Community Functions as they will show in the top level navigation bar

Forum (forum function) + Activity (activi.. un m function) + File Library (fi.. nablement (enablement function) + Fo...
Activity Stream

Page - Home Forum

Forum - Forum File Library

Groups - Groups Groups
Page
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Assemble: Wizard-based Creation and Configuration of Community Sites

Community Site Creation Wizard
Gallery of visual themes
Configurable branding

Configurable security options (open, private, secret Community sites)

Cancel 2 Design 3 Settings 4 Proview Next
. . .

COMMUNITY SITE THEME COMMUNITY SITE BRANDING

Geometrio Forums

Upload €55
s f ¥ customn < ,)
Tap to add CSS
groups.communities.co m !
Sandstone Yeti
. B3 = - | —

Sandstone Theme Yeti Theme

Reference Forum Site Template

Superhero
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Brand Managers




Create content and tweaks via AEM WCM

» Uses Web Content Management for
community pages

e Manages assets within community
pages

* Personalizes and targets content

Andrew - Content (Brand)
Manager
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Customize: Leverage traditional AEM's WCM and DAM capabilities

Web content management for Community pages

Asset management within Community pages (images, videos)

Personalized and targeted content
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Geometrixx Forums

Components

D Filter x Geometrixx Forums  Profile  Messages (@) : Log Out

All -

No results
Please try with another keyword

Home What's New About Us Administration







Manages the community

Aaron - Community
Manager
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e Manages public and private user
groups
* Moderates the community content
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Manage: Community Groups

Public user groups
Member-only user groups

Based on predefined group templates

Community Groups

Hiking group

Private groups for Hiking fans

alistair.lee @adobe.com

hiking

(= Open Group
Member Only Group
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Manage: Moderate Community Content and Users

2066 AEM Communities

Enjoying the redwood
“ Joumnal Entry Text - Journal
| remember visiting the redwood

forests in Northern California as a kid
with my family,* . " the sudden

Joumal E@ry Text - Journal

For anyone out thel who may know

Commut ties will know that | . tmost people

urge to go back wu+ . them for would consider vor  minimalist
Feed mysell, the way | wau to see., hiker* Running shuws; basketh..
Tools 0 2hoursage w0 2 heurs ago

o

Gearing up for my Kili hike

P Best GPS for hiking? ﬁ
;J Journal Ehitry Text - Journal

I'want to buy my Busband a GPS
navigator as a gift@He is an avid hiker
and is always tallikg about how great

Joumal Entry Text - Journal

Hey everyone, my name is Josh and
this is my first post in the hiking
community. | just wanted to first say
it would be to havEone. TOw 1alIKS L0 Jason 100 Organiig tis
lot about the technol.

wi v 2hours ago . &R0 2 hours ago

=

elcome to the winter spor...

(=

The Super Bowl of surfing
Joumal Entry Text - Journal

Joumal Entry Text - Journal

This is the inaugural journal entry for Aaron thanks a ton for creating this
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'y Thanks for dropping by the...
m Journal Entry Text - Journal

I'm glad you decided to stop by and

community. | organized this community

knowing that it would be a great place

fior fellow hikers t.

-0 2 hours ago

> Avalanche season is upon us
m Journal Entry Text - Journal

As we gear up for the winter season,
and it looks like it will be a good one,

remember that safety is always priority

«0 2 hours ago

"=

Surfs up...l love November!

Journal Entry Text - Journal

Welcome to my surfing community,

N Yellowstone in the fall
| iﬂh: Joumnal Entry Text - Journal
My family and | just returned from a trip
family that hikes together stays

together  All our kids are grown now,
so we can do some of L

E L T g

A skier makes the switch

Jourmnal Entry Text - Journal
Call me traditional. Call me old school

I've been a skier all my life, and proud

of it. However, | finally

w0 2 hours ago

=

hompson's Comm

Comment - The Super Bowl of

Sounds like so much fun!'m a SCUBA

touch friendly,
mobile first

bulk moderation

workflow
support

faceted search

watch words +
automation




Manage: In-Context Moderation

Approve, Deny, Flag, Delete community content in-context

QEOMET DA wesia ruonss @ @ @ ©

ENTERTAINMENT GADGETS EVENTS m COMMUNITY n

Home > Community

Paladin Role-Playing Game

< back to topie list

popular tags
Paladin Game Characters? Events Insiders Online Gaming Premieres Role

Hey, does anyone know anything about the upcoming Paladin Game characters? Playing Games
TAGS: ONLINE GAMING, ROLE PLAYING GAMES
Emily

# Edit | m Flag | & Delete | % Deny |
Andrews

15 Posts

Replied 19 minutes ago

Hola! Estoy muy entusiasmado con el nuevo juego de Paladin. No hablo muy bien el Inglés, asi que
Rebekah espero que no esta mal si escribo en espafiol
Larsen
19 Posts

# Edit | pFlag | & Delete | % Deny | & Translate
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Manage: Turning Data into Actionable Information

Measure Community activity and interaction using Adobe Analytics.

All AEM Communities components are pre-instrumented for measurement.

06ee moderation Unique Visitors Report

> | (2] (%] (] [2] @ locainostasoz -

%1 cas

) Cloud Services > Adobe SiteCatalyst > social = = AdobeSiteCatalyst Geometrixx | GeomelrsOuDosrs [ AIVishs (No Segment) = Geometrixx Demo, Demo Demo | S
moderation ASEIEIC FAVORITES ~  [jDownbas i¥iSend = rBookmark | (§)Dashboard  More Actions
D >3 & ~ Link Tracking Configuration 4 | Child frameworks o = Unique Visitors Report Jan 2013 [
Chanot < downioad Bookmark Folders v
> — i —— View by: Day ~ Fitor: None | Parsistent Cookies
channel R0 i (|| SRS e « Report Suites Dashboards B,
S Day of Week: All Days =
Configure inheritance Target Bl
3+ Page Name REPORATS ' P
podehame Mappings defined in this Framework Target i) st ofgure:-Grah
=+ Page Type i Login d Month
pageType  General SiteCatalyst seftings Site Matrics »
. 8
S+ Page URL &] Page Site Content »
PageURL Ful e 7
F)Search Mobile »
6
S+ Server 2, Blog post {sodial/biog/components/metadata) - Pt .
server deprecated ;
€Q variable SiteCatalyst variable(s) Traffic Sourcs
3+ Hierarchy1 SearchiPromote r AR '
> I h .
Jiass eventdata blogEntryPat] (eVars2) S ; Campaigns v
eventdata blogEntryContentT
S+ Hierarchy 2 opemConsTine Other ; Produsts v £
hier2 eventdata blogEntryUniguelD -

eventdata blogEntryTitle
S+ Hierarchy 3
hierd eventdata.blogEntryAuthor

eventdata blogEntryAddDate

>+ Hierarchy 4
hierd eventdata.blogEntryModification...

eventdata blogEntryComentsCount

) | dsuiary 2013 | Graph generated by SIACaTalyst Using Repon Acceleraior o

=+ Hierarchy 5

e eventdata blogEntryTags Selected Month 4 wooks prior
- eventdata blogEntryPagelanguage
% Purchase ID
 purchaseld eventdata events blogEntryView  (eventS2)
5 campaign & composer (social/commons/components/composer) -
~ campaign
CQ variable SiteCatalyst variable(s)
% Transaction ID eventdata commenteriame (eVar54)

teancartion
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Uses the community

Weston -
Community Member

© 2015 Adobe Systems Incorporated. All Rights Reserved. Adobe Confidential.
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Views and creates content via a large
collection of community functions
Has conversations with other
community members

Is engaged via gamification



Engage: Comments, Reviews, Ratings, Forums, Calendars, QnA, File Sharing...

Large collection of Community functions

{Donna Billups) My (o) My Profile
g eom eJ“.[ X (DonnaBilups) My Cart(0) MyProie Signouw | EEEENEEEE =
QUTDOORS Tri))( .
e : geometrix (
[_ geo mem>>( g CUTDOORS MEN'S WOMEN'S EQUIPMENT | SEASONAL COMMUNITY | SUPPORT COMPANY
; QUTDOORS geometﬂ»( )
OUTDOORS
Campany HOME OURSTORY THETEAM UNLIMITED BLOG
Commun 'ty H’kmg c . Cammunity Hunm’ng HOME CALENDAR Q&A ACTIVITY
ommunity Runnin . .
ty g Community Hiking  wowe oy
TOPICS
D
QUESTION? < February 2013 > ;c Week’y rui
Friday, Nov. 3(
Don’t forget your JOURNAL Su Mo Tu We Th Fr Sa Y,
Weston McCall | 2mo k] Sausalito Harbor
1 2 PM
Hey all, its getting colc Best GPS for hiking?
day hikers to pack wat December 4, 2012 5:34 AM by Rebekah Larsen 3 4 5 6 7 8 9 This week we will begir
BECE into the Mission Distric
RECENT QA I want to buy my husband a GPS navigator as a gift 0 11 12 13 14 15 18
how great it would be to have one. | don't know a lot
there, and | am hoping for a little advice backed by g 1z Ba i ol P2l e
PRODUCT SUMMARY FEATURES ﬂ Huckleberry pie ﬂ Has anyone tried the
" FyanPaimer | 2month Ashley Thompson | 2 mon
24 25 26 27 28 D
Tesrseirsy i heoo 10 eyt | 5 Monthly s¢ -
] m happy to say thai | absolutely love the lock d ~
by Alison Parker from San .| patch of huckleberries Y WedHQSday' D
does what it says, and does it well! View: Next 7 Days | Next 14 Days 12:00 James’ house Layer ’t On
P s PM
Enjoying the redwoods
W 4 How do I figure out il  December 4, 2012 5:34 AM by Andrew Schaefler
Hiking with my bz : s
. Jason Wemer | 2 months 3 Okay everyone, this m,
by Donna Billups Emily Andrews | 2 mor | remember visiting the redwood forests in Northern hang out at my place f¢
| like it! but don't get it wet - it smells " The reason | am wondering sudden urge to go back and see them for myself, ths H did h bout us?
y son is now two mol about the two-mile mark ol ow you hear about us?
pApA A er ek dar't went fa leave hif Please tell us how you first heard about Geometrixx.
I have got to say, if you haven't ever done this befor i / .
by Aaron McDonald incredible. They make you feel almost like you're on| Dec Week’y rui () Social Media
: 7 to see the granddaddy of them all—the Hyperion. Th| .
Kegit oy hoad i il wantr- |9 b E Polyester hikers What's the best Bos! 379. It’s quite a hike. | think it ended up being aboul B Friday Dec. 7. Search Enging
ﬁ[ Felicia Carter | 2monthsal  hike unless you're an animal. g + T () Store
= © AaronMcDonald | 2w . ot MoLaren page | O Friend
don I'm looking at a list of all tH Day Lol B 3 Ot
| don't get why everyol best option is. Las Vegas?  Anyway, I've stood at the base of the Empire State Sl
o compares to standing next to this tree. ; ; - -s
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Engage: Private Messaging

Direct conversation with Community Members

JEOMENDK weois ouonss @ @ @ ©

ENTERTAINMENT GADGETS EVENTS m COMMUNITY Q
+ New Message

inbox

sent Select: All, Read, Unread, None

trash F. Rebekah Larsen Machine Translation! Apr-01 08:33am
;. -
. Weston McCall Why | moderated you Apr-0108:30am

ﬂ Emily Andrews Paladin Apr-01 08:29 am

QEOMELTIA e
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Engage: Gamification

Define eligibility rules in AEM'’s segment builder with traits that operate on profile properties, the stored
activity stream and on-site interactions. Awarded segments will be stored as profile properties, trigger a
notification workflow and can be displayed in profile and other components.

== aparker@geometriocinfo
2680 CQ5 Segment | Summer-Young-Female f = ALISON PARKER
|| (] cas segment | summer-Young. . [l ~ j female
(4 )» | [ ocalnost:4502/et, tdoors/3 young-female.htmi?cq_ck=1324163084917 v ] (3~ coogle Q) [#] (B3] [= -] ~ Alison | Parker 27 Oct 1988 22
Sr— aparker Is an example ‘surfer” account having an
= 53 = email address as userid
a1 8Se .
p 2010 3:13 PM
Summer-Young-Female RO
i Alison Parker's friends and followers (social graph):
2] AND Container
e REBREEINS
2] 1P Range
Segment Edit: =) OR Container
jse the seg tor Yo y comi avai
) Pege
3] Page Propeny
eferenced segment: Female 3] Referral Koywords
) script
TRl S amanant Bafnennan
Parbeed

pl'OdLlCt investor business services

winter young female 2-winter-female geometrixx-
outdoors female adult right
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Reach new people

Alison - Community
User

© 2015 Adobe Systems Incorporated. All Rights Reserved. Adobe Confidential.
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e SEO friendly
e Mobile ready
e Social Network accessible

A
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Reach: Community Users

SEO friendly

Community pages are easy to find on Internet search engines
Mobile readiness

Community sites are responsive by default
Social networks

Community users can register via Social Logins
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Build: Library of reusable AEM components

Reusable components

FleXi b le S ki n n i ng Communi ty Com ponents Home Docs Logout
Simple templating
Ea Sy to eXten d ActivityStreams C
CO ntextual Community Group
+ cq.ckeditor
Community Group + cq.social.hbs.comments
Com m ents List » cqg.social.hbs.voting
REViEWS This component is included via its par node.
Calendar 3 Comments
Ratings e
Votes/Likes File Library
Standalone Forum a\— Aaron McDonald
2 minutes ago
FO rums Moderation Welcome to our Commenting system! Commenting is one of the core components, that can be used independently (e.g.
Dashboard commenting on a Web Page), or in combination with other components (e.g. commenting on a Product review).
Calendars e cey Fla
Fl I.e S ha rl ng Revi - Aaron McDonald
e el eviews 2 minutes ago | &1
ACtIVItI eS Review Summary A variety of options are available for the Commenting system. If you expand some of the contributions below, you will
learn about some of these options.
News Feeds Search
Reply Flag
Sea rc h SearchResult 2> Load replies
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The ROI of Owned Communities

Quantifiable
Benefits

Qualitative
Benefits

Platform
Advantage

New Lead Generation

Increase in lead close/conversion rate

Deflection of support calls

Improved products and solutions via
ideation

Increased customer satisfaction with
your company overall

Social Community Anywhere

Integrated content and shared context

The ROI of ‘Owner’ Communities, Forrester Research, 4 February 2013

© 2015 Adobe Systems Incorporated. All Rights Reserved. Adobe Confidential.

How many new leads of prospects come to your company each year because of your community,
multiplied by your average deal size and overall lead close rate

The effect your community has on your overall lead close rate, multiplied by your average deal size

How many potential support calls get answered by the community, multiplied by your average cost per
call

Product improvements informed by soliciting ideas for new features and product direction via your
community

Increases to your company's Net Promoter Scores and similar metrics because of their positive
experiences in your community

Ability to add social elements anywhere on your site with easy to configure, drag & drop social
community components

Avoid creating data silos since all User Generated Content is stored in a shared repository and readily
accessible by all AEM products
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