Adobe Product
Recommendations

Adobe



About Manav

Manav Padhariya is a certified Content & Commerce Technology
expert with around seven years of experience, currently working as
Technical Lead for Magneto IT Solutions & Bytes Technolabs. He
specializes in content strategy and user experience optimization for
global enterprise brands. Manav has a proven track record as an
Adobe Commerce SME and a certified AEM professional, creating
high-performance and scalable commerce solutions through
extensibility frameworks.

As the APAC User Group Leader and President of the

Adobe Commerce Champions Class 25-26, Manav is a passionate
community leader and speaker at multiple Adobe Commerce events.
He actively shares practical insights on enterprise implementations,
bridging Adobe's innovation roadmap with real-world business
needs. His unique multi-solution expertise drives him to transform
the digital commerce ecosystem through collaborative efforts.
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About Michael Schenck

Hobbies
= Live Music and Audio Engineering
= Camping, Hiking and Canoeing
= Cooking

Family
= 3 Kids—2 Girls (16), 1 Boy (13)
= 1 Dog— Sadie (Husky-17%)

Work

= 2025-2026 Adobe Commerce Champion

= Over 20 years in eCommerce with a business operations
and marketing generalist background.

= Started out selling on Ebay in the early 2000s, then founded
a local food distribution platform in 2008- Lots of B2B and D2C
experience, focus on brands and CPG.

= Extensive Magento / Adobe Commerce experience over the
past 10 years, focusing on catalog management, CMS and

front end development as well as back end solutions architecting.
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Why does your commerce need Al?

COLOR

PIXEL PATTERN
ANALYSIS

VISUAL SIMILARITY
e RECOMMENDATION

Al analyzes pixel
patterns to recommend
products that feel the
same, even if metadata
differs. it automates
user's taste.

TEXTURE

gl e g Recommendation based
> NN N on shared visual "feel,"
not just product data.
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Changing Customer Behaviours

Create an audience for fashion ; N |\ N 9 Add an AP
| enthusiasts in California only. ¥ = , 7 . an

Heres previER At alRisHee: \ { N, u Commerce with Adobe ID B 1/0 management API

Adobe services Adobe services
600K .»

Fashion enthusiasts, California

s PO

» /O events Globalization content service
(% Personalized content 7 A%y Adobe services )
Adobe services

Set up API »

Set up API Set up API

PRODUCT RECOMMENDATION

vy

Set up API

# RECOMMENDED

Belted Tweed  $199

# RECOMMENDED

Red Tweed

# RECOMMENDED

Petite Tweed__$9

Changes in customer behaviours Organisations that deliver innovative
mean that Experiences driven by

—— solutions will deliver greater business
personalised content are back in d — ._‘ and customer value.
consumer minds.
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The Landscape is rapidly evolving

XX

Heightened
Customer Expectations

Customers are demanding
compelling experiences that
feel authentic and personalized,
in real-time and across multiple
touchpoints and channels

Adobe

s

Digital Experience
Acceleration

Brands are improving their approach
to Content & Commerce delivery
across markets, channels, and
business models to deliver the
experiences that customers demand
in an increasingly competitive world

Increasing Competitive
Pressure Demanding Digital
Transformation

To deliver personalization at scale,
companies are transforming their
digital commerce approaches to
data management, use of Al/ML,
and internal agility
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Problem with monolithic search & recommendations engine

Without Catalog Services:
All processing is performed and rendered within the core commerce application.

Commerce Core

Front End Web
Experience




Solution — Adobe Catalog Services, SaaS offloading

C C _ Product Catalog Data Business Rules /
ommerce Lore w/ Inventory / Pricing Merchandising

Rules Configuration

] Adobe Catalog
1 Services

Search Queries, Catalog Navigation
Requests, User Behavior (Real Time)

| |

Search Results, Product Merchandising
Front End Web . Results / Catalog PLP Rendering,
Experlence Product Recommendations
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Adobe Commerce product recommendations architecture
(Powered by Adobe Sensei)

( (G ~
ADOBE COMMERCE (MAGENTO) | INTEGRATION & DATA ADOBE SAAS SERVICES
EXCHANGE LAYER
7 ™ s N
Storefront Layer : )
Recommendations Delivery Recommendations
(7 ™ %
Recommendations Recommendations Persona’ll;:g::z?%rm;ndat|on L Service Event-driven
Magento Internal rendering Display Template HOMechuo
Storefront L J
Real-time ML Model Output /
p 3 Storefront Events inference Ranked Recommendations
L | StorefrontEvents | | | ______F Behavioral Events Stream >
User Interaction Events Collector
(view, click, add-to-cart, purchase) \| J
\ W, -
Backend Layer .
P>
Magento | I l Data Services | | Saa$S Export Product Catalog & Metadata Sync
Backend Module Module g SaaS-hosted ML
= 4 Batch catalog sync b 4
4 N
Recommendations Recommendations Recs Unit Configuration & Management 3 (C__) Source/Magento
Admin Ul Delivery () Core/saas
\ v, - Data Flow
N \ J J - = =P Control/Sync/AP|
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Jaipur Living - Problem Statement / Use Case

Business Problem: g e L

Massive, highly visual catalog of artisan rugs where RUGS - -

traditional keyword search fails because customers buy . |
based on vibe and color, not only the product details. s =

Adobe

Complexity of selling 20,000 unique,
visual SKUs across many similar items.

The business cost of a slow site
and manual merchandising.

Discovery is expected to be quick
and intuitive.

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial. 12



Jaipur Living - Problem Statement / Use Case

Business Problem: - -
BN R =5
0.0 . . AV e
o0O Users report frustration trying to Jaats
| ,_:‘Ll
find similar items when items are - storfL

......

out of stock.

Discovery through Filters can be
slow, frustrating and not intuitive.

Product attribution can be very
subjective, making discovery
through specific attribute filtering
nearly impossible.
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Product Recommendation Options

QR
Add to page directly: &) Add to Page Builder CMS Pages &
Blocks

() Home Page
@ Category
) PDP

@ Cart

@ Order Confirmation

Select page type
Recommendations will appear on all instances of your selected page type and be displayed to 100% of site traffic.

Page type

Home page v

Home page v

Category type
Product detall ur Recommendation goals.
Cant

psedls Popularit High performing
Order confirmation e IPENEY. BhP s

Page Bullder ommend products based on the spedfic shopper's behavioral history on your site.

AdObe © 2026 Adobe. All Rights Reserved. Adobe Confidenftial. 14




Adobe Product Recommendations

Product Recommendation modules can be placed throughout the site on CMS / PDP / PLP pages.

PDP Module: Homepage Module:

C % mestagingjaipurliving.com/majnun-mjlo.html Qemr O @ 25 mestaging jaipurliving.com & K 3}

JAIPUR LIVING

nnnnnnnnnnnnnnnn JAIPUR LIVING SIGN IN  TRADE PROGRAM

Trending Products

ongn
Patane Colors L RN

<
B=EZ ek

More Like This tem

VEKHEA VEKO6 MIHRET MIHOS MAJNUN MJLO2 GENESIS GES45 VEKHEA VEKOS
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Adobe Product Recommendations

Product Recommendations are configurable via the admin panel, which allows inclusions / exclusions as well as
detailed analytics to see what is working in real time at a glance.

Product Recommendations Filter products

Onily products matching inclusion filters are allowed to be recommended. Products matching any exciusion filter will not
be recommended. Leam abouwt product Incusions and exclushons.

inclusions f)  Exclusions )
Last7days M

¢ Enable filter
NAME $':,EE TYPE STATUS CREATED Iégls';'rE[) IMPRESSIONS 0 vIMPRESSIONS o VIEWS o ()
Price - Category excdusions
PDP ; Exclude products anly fom
Product More like pro: = anly
Reccomen... roduc ?re : ® Inactive  Aug5,2025 Sep 29,2025 - - - Product -
s detail this | Spedific categories selected - |
Out of stock .
CM5-6x Available cabegories
Reccomen... Page Builder Trending ® Active Jul 17,2025 Aug 24,2025 97 4 8 Low stock - | Search for P | - |
«aamm » -
T e ses (5I25H
CM5-4x Recomme... ype o Included categrries (5/25)
Reccomen... Page Builder  foryou ® Active Aug 5,2025 Aug24,2025 - - - | Cear all |
cmm » camm » L -

| rugsivintage Tugs || negs/mandhaha = | | ring-sets |

| rug-pads # || nugs/oustome-size-and-oolor-rugs  # |

Real Time Analytics data includes:

Impressions, Views, Clicks, Revenue, LT Revenue and CTR.

AdObe © 2026 Adobe. All Rights Reserved. Adobe Confidenftial.
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Getting Started
& Installation




Install Product Recommendation

Install the magento/product-recommendations module with composer:

composer require magento/product-recommendations

Add Page Builder Support:

composer require magento/module-page-builder-product-recommendations

Add Visual Similarity Recommendation Type:

composer require magento/module-visual-product-recommendations




After Installation

Product Recommendations

Scope: Default Store View 0

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.




Configure Catalog Services

- A x manav v
Commerce Services Connector Setup Q )

Learn more

Sandbox Keys Saas Identifier

Saas identifier sets secure cloud storage for your Commerce Services.
Production Keys
Create Project: *

Saa$ Identifier Master-Sandboy| Create

IMS Organization (optional)

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.




Synchronize Catalog Services

Data Management Dashboard

Product Recommendations

Sync status

i

Products in Product Recommendations

Settings

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.
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Manage Product Recommendation

JAIPUR
LIVING

DASHBOARD

NGl

RESOURCE
GUIDE

$

SALES
S
Ny

CATALOG

#

CUSTOMERS

gl

MARKETING

]

CONTENT

O

SIZE
CALCULATOR

API

il
REPOR

s

95DEV

Marketing

Private Sales

Events

Invitations

Promotions

Catalog Price Rule
Related Products Rules
Product Recommendations

Cart Price Rules

Communications

Email Templates

Newsletter Templates

Newsletter Queue

Newsletter Subscribers

Email Reminders

SEO & Search

Live Search

URL Rewrites

Search Terms

Search Synonyms

Site Map

User Content

All Reviews

Pending Reviews

QA Abandoned Cart Email

Campaigns
Emails Queue
History

Blacklist

View Details System Messages: 1 ~

0

£

CONFIG

LAYOUT_GENERAL_CACHE_TAG

BLOCK_HTML

COLLECTION_DATA

REFLECTION

DB_DDL

COMPILED_CONFIG

EAV

MICHAEL.S..

Flush Cache Storage FLUSH MAGENTO CACHE

Status

| ENABLED |

| ENABLED |
ENABLED

ENABLED

ENABLED |

ENABLED
" ENABLED

ENABLED

© 2026 Adobe. All Rights Reserved. Adobe Confidential.
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Manage Product Recommendation

2 MICHAEL.S..

Product Recommendations

Last7days |} LF Settings Create Recommendation

- DE < - ~ LAST Ecelc AM NS A X VENI LT ,
PAGE TYPE STATUS CREATED ge IMPRESSIONS ) vIMPRESSIONS ) views € cuicks € REVENUE € s © VIEWABILITY §) cr @ vcR @

PDP More Product . . .

) ) ) More like this Active Aug 5,2025 Nov 25,2025 $112.50

Like This detail
Recommen...

Page Builder for you Nov 25,2025 Nov 25, 2025

CMS-6X HP:
For You

CMS-6x HP
Trending Page Builder Trending Jul 17,2025 Nov 25,2025
Products

CMS-4x Recommen...
Reccomen... Page Builder for you Active Aug 5, 2025 Aug 24, 2025

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.




Create Product Recommendation

Create New Recommendation

Name your Recommendation Recommended products preview

5 o e 5 Results on the storefront may occasionally vary. Learn more.
Choose a name that reflects the nature of your Recommendation, like "Home page - most popular”. This name is not
displayed on storefront.

Recommendation name

New recommendation

Select page type

Recommendations will appear on all instances of your selected page type and be displayed to 100% of site traffic. Preview not available
Please select a recommendation type and check your filters

Page type

Home page

Select Recommendation type

Select the type that best meets your Recommendation goals.
Current selection: None

Personalized Cross-sells and upsells Popularity High performing

These recommendation types recommend products based on the specific shopper’s behavioral history on your site.
Learn more

Recently Viewed Recommended for you

Products most recently Personalized products based
viewed by the shopper, based on each shopper's current

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.



Create Product Recommendation

Storefront display label

Name your Recommendation
Specify a meaningful label for your shoppers. Learn best practices for [abel names

Choose a name that reflects the nature of your Recommendation, like "Home page - most popular”. This name is not

displayed on storefront.
Display label seen by site visitors

Recommendation name Top Selling Prcdutts{

New Rec Top ATC

Choose number of products
Select page type

Recommendations will appear on all instances of your selected page type and be displayed to 100% of site traffic.

Page type

Product detail

. Select placement
Select Recommendation type

5 ions. Learn about placement
Select the type that best meets your Recommendation goals. Select the page ares, or placement, for the Recommendations. Le bout placement
Current selection: None

© At the bottom of main content
Personalized Cross-sells and upsells  Popularity  High performing

These recommendation types recommend products that are the most popular or trending within the last 7 days. Learn
more
Choose position

Most Viewed Most purchiased Mostadied to cort Select the order in which you want your Recommendations to display within the same placement.

Products most frequently Products most frequently Products most frequently
viewed by shoppers within purchased by shoppers within added to cart by shoppers
the last 7 days. the last 7 days. within the last 7 days

PDP More Like This ® Active 59 minutes ago

0 active units 0 active units 0 active units

New Rec Top ATC In Progress

1% ready 0% ready 0% ready

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.




Inclusions — Similar Category

Filter products

Only products matching inclusion filters are allowed to be recommended. Products matching any exclusion filter will not
be recommended. Learn about product inclusions and exclusions.

Inclusions @

Category
@ Enable filter

Price Category inclusions

Include products only from
Product

Categories of current product viewed
Out of stock
Low stock

Type

Visibility

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.
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Exclusions — Lower Price, Out Of Stock, Low Stock

Filter products

Only products matching inclusion filters are allowed to be recommended. Products matching any exclusion filter will not
be recommended. Learn about product inclusions and exclusions.

S @ Exclusions e

Category
@ Enable filter

Price Price exclusions

Price values are expressed in the website's base currency.
Product

Exclude products based on

Out of stock
Less than or equal to current product

Low stock

Type

Visibility

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.



Activate New Recommendation

Name your Recommendation Recommended products preview

: e s A Results on the storefront may occasionally vary. Learn more.
Choose a name that reflects the nature of your Recommendation, like "Home page - most popular”. This name is not
displayed on storefront.

Recommendation name

New Rec Top ATC

Select page type

Recommendations will appear on all instances of your selected page type and be displayed to 100% of site traffic.

Page type

Product detail

Select Recommendation type

Select the type that best meets your Recommendation
Current selection: Most added to cart

Personalized Cross-sells and upsells ~ Popularity ~ High performing

These recommendation types recommend products that are the most popular or trending within the last 7 days. Learn
more

Most Viewed Most Purchased Most added to cart
Products most frequently Products most frequently Products most frequently

viewed by shoppers within purchased by shoppers within added to cart by shoppers
the last 7 days. the last 7 days. within the last 7 days.

0 active units 0 active units 0 active units

1% ready 0% ready 0% ready

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.



New Recommendations Activated

& New Rec Top ATC are now Active. Metrics will be available once sufficient data has been collected.

Product Recommendations

Last 7 days

NAME

CMS-6X HP:
For You

CMS-6x HP
Trending
Products

CMS-4x

Reccomend...

PDP More
Like This

New Rec Top
ATC

1%

PAGE TYPE

Page Builder

Page Builder

Page Builder

Product detail

Product detail

Recommen...
for you

Trending

Recommen...
for you

More like this

Most added
to cart

STATUS

Active

Active

Active

Active

CREATED LAST EDITED IMPRESSIONS )

Nov 25, 2025

Jul17,2025

Aug 5,2025

Aug 5,2025

this minute

Nov 25, 2025

Nov 25, 2025

Aug 24,2025

1hour ago

this minute

vIMPRESSIONS §)

views €@

cuicks €@

REVENUE §)

LT
REVENUE 0

$112.50

2 MICHAEL.S.. v

¥ Settings

VIEWABILITY §) cr @
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Backup Recommendation

3 If the input data is insufficient, there may be a cases where the recommendations do not populate fully.

E:: For example, if using the Recommended For You recommendation type, a first-time shopper on your site has
¥ not generated enough behavioral data to accurately recommended personalized products.

% Adobe Commerce provides backup recommendations to populate recommendation units:

The following recommendation types fallback to

recommendation type: Trending Now
= Recommended for you ‘ j e EEEEEE
= Viewed this, viewed that ' - ¥ - |1 No Recs
= Viewed this, bought that

= Bought this, bought that
« Trending

= Conversion (view to purchase)
- Conversion (view to cart) Backup Recommendation Fills the Empty Space

@ 2026 Adobe. All Rights Reserved. Adobe Confidential 32




Customizing Product Recommendation

Customize the out of the box storefront template:

Customize the Recommendations Unit Position:

cd ‘<your theme>/Magento_ProductRecommendationsLayout/layout

For creating Page Builder recommendations content,
use the Page Builder tools to position the recommendation unit on the page.

For other page types, edit the *.xml files.



Recommendation strategy by page to maximize conversions

(4 ) — 2 R
HOME PAGE Q e @ CART h=]

» Goal: Discovery & Engagement » Goal: Consideration & * Goal: AOV & Cross-Sell
Product Exploration Optimization

Trending (most popular products) Visual Similarity Bought Together

Most Viewed _» Similar Products _> Frequently Bought Together
Recently Viewed (returning users) Discovery More Like This Consideration Complementary Products

Recommended For You (personalized) Customers Also Viewed You May Also Like
New Arrivals Recommended For You Add-on Accessories

Purpose: Increase product i Purpose: Keep user engaged] Purpose: Increase Average

discovery & session depth & reduce bounce rate Order Value (AQOV)
) %, - _ _/

[Traffic] » [Engagement] » [Intent] » [Purchase] - [Upsell]
CUSTOMER JOURNEY FUNNEL

HOME PAGE Zone D
PDP Zone @B .. Customer Journey
CART Zone - Progression

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial. 32




< Product Recommendations / X + ¥ Browse with Al

& Cc °% mcstaging jaipurliving.com/jaipur-gate/product_recommendations/index/index/key/6af0d2519105c9cfe9d6a4354fdd4b84s 67082bb12c4ed2e432bccfef42f/#/0f" e 3

JAIPUR
LIVING

PDP More Like This

Recommendation name PDP More Like This

Status

Page type Product detail

Recommendation type More like this

Placement Al the bottom of main content

Position

Number of products

Display label More Like This Iitem

Filters Inclusions (1), Exclusions (4)

Created on Aug S, 2025

Last edited on Mar 2, 2026

Adobe Commerce

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.



http://drive.google.com/file/d/1W-G75_JOo87egfQHnKWZtUOqPZ5fhnl2/view
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