	
	
	



Checklist: Adobe Marketo Engage Data Hygiene 
I. Data hygiene process
[ ] Conduct regular data audits to identify areas for improvement. 
[ ] Set up data standards for data entry, including required fields and formatting standards. 
[ ] Use Marketo Engage's built-in People Performance Report to identify data quality issues. 
[ ] Use Smart Campaigns to dynamically identify and manage data issues. 
[ ] Conduct manual reviews of a sample set of records to catch any issues that automated tools might miss.
II. Data standards
[ ] Define clear guidelines for data entry, including required fields and formatting standards. 
[ ] Document data standards and make them accessible to all relevant team members. 
[ ] Use a manual list upload template to ensure consistency in data entry.
III. Data validation
[ ] Implement data validation rules in Marketo Engage to ensure data accuracy via form entries. 
[ ] Use third-party data validation tools to verify email addresses and other contact information.
 [ ] Set up data validation rules via Global Form Validation Rules to catch and prevent invalid data from entering the system.
IV. Data synchronization
[ ] Set up CRM sync to ensure seamless data synchronization between Marketo Engage and CRM 
[ ] Monitor CRM sync processes daily using the CRM Sync dashboards in Marketo Engage
[ ] Address any sync errors or issues that may arise in a timely manner.
V. Training and education
[ ] Provide training sessions to ensure that everyone entering data into Marketo Engage follows the established guidelines. 
[ ] Identify data entry personnel, marketing operations, sales operations, and other stakeholders to educate them on the importance of data hygiene and the processes in place to maintain it. 
[ ] Document your data hygiene process for all the relevant data entry personnel to access. 
[ ] Conduct annual audits to ensure data hygiene processes are being followed and are still relevant to your organization’s needs.
	
	
	



